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DISTRIBUTION

Montgomery Living targets and reaches an affluent River
Region market—from specifically discerning individu-
als and families through our subscriber and targeted
mail distribution to our VIP mail list of professionals,
business executives and owners. Montgomery Living is
also distributed at over 300 key locations in the tri-
county area.

Published 12 times a year , Montgomery Living is the
Capital City’s only glossy lifestyle and business maga-
zine with broad distribution capabilities. ~ Montgomery
Living readers’ lifestyle and financial achievements
make them quickly identifiable as the upper echelon of
the area market, and the magazine is designed, edited
and produced to appeal to these upscale, well-educated,
involved individuals.

WHAT’S INSIDE

The lifestyle-enhancement editorial of Montgomery Living
focuses sharply on the business and active leisure pursuits
of its readers who are among the elite in Montgomery’ s
social and business circles and who have influence in a
wide variety of corporate and social categories. W ithin
the magazine’s diverse editorial mix are timely , informa-
tive features of particular appeal to upscale tastes includ-
ing: the local social scene; fashion; automobiles; wine and
spirits; home and garden; health and fitness; business;
travel; popular outdoor activities such as golfing, angling
and hunting; and profiles of prominent and interesting
River Region individuals.

Montgomery Living  provides exceptional editorial
coverage and dazzling photography . Y our advertising
message is surrounded by superior content with well-
written, beautiful articles that are informative, enter-
taining and compelling.
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THE VALUE

Montgomery Living magazine’s value to you and other
advertisers is found in the distinct audience our distribu-
tion delivers—subscriber and VIP mail list, professionals,
business executives and owners, families, and targeted dis-
tribution to over 300 key locations in the River Region.
This unique audience is comprised of corporate exec-
utives, entrepreneurs, professionals, other key business
decision makers and upper income families—all pos-
sessing the ability to buy pro ducts and services reflec-
tive of their lifestyle status.
Homes and automobiles, luxury real estate, resorts
and vacation properties, jewelry and fine clothing to
financial services and business expansion—all are
purchases of this audience.
Montgomery Living magazine’s distribution is the key
to delivering your message in a cost effective manner .
The magazine reaches its affluent audience in one of
two ways— mailed direct to the reader at home or
office—or through our targeted distribution network.
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ALYS BEACH HONORED

A beautiful new courtyard home in Alys Beach on Florida's sce-
nic Highway 30A recently captured a major category in this
year's “American Institute of Architects/Chicago Design
Awards” progeam. Designed by Doug Farr of Chicago’s Farr
Associates, the 2400 square-foot home received the AIA
Chicago Design Excellence Award for Environmental
Sustainabiliy.

“We're extremely honored to receive this prestigious award,”
said Doug Farr of Farr Associates, a Chicago-based architecture
firm. “Alys Beach is truly on the forefront »fmarrymg uncom-

beauty with
ity, and we're proud that our home is helping to bnm: e
deserved recognition to such a unique new resort town.”

Accorling to the award presenced at ALA Chicago's 52nd

PIER PROGRESS
Construction to rebuild the Gulf
State Park Pier began in mid
November. The original pier,
destrayed by Hurricane Ivan on Sepr.
04, was a_ popular fishing and
recreation  destination. According 1o
‘Alabama Department of Conservation and Natural Resources
engineer Terry Boyd, the new pier will be much improved from
the old one. "We are excited to begin the rebulding of such and
important coastal asset” said Boyd. “The new pier will be wider
and longer than its predecessor and will be the only public pier
in Alabama on the Gulf of Mexico.”

‘The new pier should be completed in about 15 months. The
dimensions will be 20 feet wide and 1,512 feet long. (The old
pier was 14 feet wide and 875 feet long.)

Commissioner M. Bamett Lawley said the project seems to
have been slow in coming, but when completed, will be well
worth the wait. “The recreational impact the new pier will pro-
vide Alabamians and visitors to our state will be enormous,”
said Lawley. “The construction of the new pier in Gulf State
Park moves us forward 1o the total restoration of Gulf Stare
Park facilities after Hurricanes Ivan and Katrina.” New cabins
within the park were completed and ready for occupancy in
2006. The new beach pavilion opened in 2006, and future plans
include a new hotel and conference center. To learn more, visit
wwwoutdooralabama.com.

“ART IN BLOOM”

APRIL 10-12, PENSACOLA MUSEUM OF ART

In an effort o support the ongoing programming of the
Pensacola Museum of Art, this spring, *Art in Bloom,” a bene-
fie for the Museum, will be presented for the first time in
Fenacoa. The cvent i modled et ther secesiul and
popular “Art in Bloom” events at museums around the couny,
which draw 3,000-20000 event visitors and raise significant
funds for thes

Annual Xt
to maximize the structures’ energy efficiency, ultimately atcain-
ing energy use that is 71 percent below code. Green features
like the shaded arcade, central courtyard, geothermal heating
and cooling, insulated concrete walls and even a shaded out-
door kitchen combine to give the home a languid comfort that
enhances enjoyment of the setting.”

Fare and his home design were honored on Oct. 26 at an
awards banquet in Chicago. The award-winning Alys Beach
home was also recently profiled in The New York Times
Magazine. For more information, visit wwwalysbeach.com.
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‘This wonderful spring celebration will showcase the talents
of floral artists, whose interpretative designs will be on display
next o the work of art that inspires them from the exhibition
“The Art Students League of New York: Selections from the
Permanent Collection.”

This three-day event will include a private preview cocktail
reception, a preview gala, lectures and master classes presented
by world-renowned floral designer, Nico DeSwert, a luncheon,

tion, call the Pensacola Museum of Are, (850) 432-6247. &

“Sosaku Hanga: Modern Japanese Prints”
Pensacola Museum of Art
Now through April 26
The Pensacola Museum of Art (PMA) presents “Sosaku Hanga:
Modern Japanese Prines” in the Lewis Bear Family Galleries
Eriday, February 1 through Saturday, April 26, zoos
This exhibition of approximately 2
variety of subjects, techniques and
movement n printmaking. The *sosaku hanga”
recog-
resented in
i

originating in Japan, achic
in the 19505 and 60s. The stunning wor

ovation of Japancee printmaking i the mid-twenkicth centay.

Two schools of printmaking existed in 20th century Japan:
“shin hanga” and *sosaku hanga.” *Shin hanga” (new prints)
continued the traditional “ukiyo-e” subjects and workshop
method of print making, but with a new Western influence.

This exhibition focuses on “sosaku hanga” (ereative prints)
where the s more fully Westernized in style, blend-
ing Japanese acsthetics with intemational trends in art, espe-
cially European methods of painting and printmaking. The
artist did everything himself: selected the paper, carved his
design in the wood blocks, mixed the pigments, printed the
images and markeed the prints.

‘The artists include several of the major printmakers of the

movement, such as Koshiro Onchi (1891-1955) and Kiyoshi
Saito (1907-1997). Works by other innovative artists like

9 MONTGOMERY LVING

including depic-
For more informa-
tion visit_www.pensacolamuseumofart.org
or call 850-432-6247.

Visionary
Some of Northwest Florida's most respected business leaders
recently came together to create Coastal Vision 3000, a mem-
bership organization of regional stewards representing hospital-
ity,real estate, tourism and economic development interests in
Okaloosa, Walton, Bay and Gulf Counties. The organization
announced it will work to create a consistent, branded region-
al identity 10 inerease awareness and grow the Northwest
Florida market by attracting better airline service,

“Coastal Vision 3000 is an unprecedented effort to bring

together business leaders from Northwest Florida coastal coun-
ties to grow our market to everyones benefit,” said Davage
“Buddy” Runnels, chairman of Coastal Vision 3000. “For to0
Tong, we've all ried to go ic alone. By working together, we will
be able to forge a strong regional identity and of Northwest
Florida’s wonderful beach destinations.” Runnels is Founder
and Chairman of the Board of the Sterling Companies and
Comerstone Development. “We are joining together to accom-
plish common objectives that we could never accomplish
alone,” said Runnels.

Regional business leaders serving with Runnels on the
Coastal Vision 3000 Executive Committee include: Park Brady,
CEO, Resort Quest International; Andy Phillips, General
Manager, Edgewater Resort Beach Management; Robert
Kamm, President & CEO, Sandeastle Resorts & Hotels; and
Jerry M. Ray, Senior Vice President, Strategic Alliances, The
St. Joe Company

¢ a regional *halo’ brand that comple-
and destination brands,” said Runnels
o help strengthen the Beaches of South
Walton brand and the Emerald Coast brand, not replace them.”

“This region has tremendous natural assets, stating with
the world's most spectacular  said Tom Morgan,
President, West Florida Regic St Joe Company. “We
have great resorts and resort communities, wonderful attrac-
tions and the potential to provide a world-class ecorourism
experience. As strone as this market is, we have so much
more potential”

2009 CLOSING DATES

Space Reservations & Materials
Due by the Closing Date

FEBRUARY

River Region Brides Special Section
January 3

Magazine distributed February |

MARCH

February |
Magazine distributed March |

APRIL
March |
Magazine distributed April |

MAY

Dining Guide Special Section
April |

Magazine distributed May |

JUNE
May |
Magazine distributed June |

JULY
“Best of " Special Section
June |

Magazine distributed July |

SEPTEMBER

Alabama College Review Special Section
Aug |
Magazine distributed September |

TERMS & CONDITIONS

All rates listed include the price of our
color printing. All ads are fully commission-
able (15% of gross billing) to recognized
advertising agencies.

Add 0% to rates for special or guaranteed
premium position. All ad materials are due by
closing date and are subject to publisher's
approval. Publisher reserves the right to reject
any adv ertising. PAYMENT TERMS: 5% Pre-
payment discount; net 30 days. Accounts out-
standing more than 30 da ys incur a 1.5% per
month finance charge. Any invoice outstanding
60 days will result in interruption of scheduled
advertising and revocation of agency commis-
sion. If charges are not paid in full, advertiser
agrees to pay the costs of collection including
attorneys fees and court costs. Creative serv-
ices are for use in Montgomery Living magazine
only and a fee of $250 will be char ged if mate-

rials are to be used in other pub lications.




ADVERTISEMENT SPECIFICATIONS
FOR SUBMISSION

AD MATERIALS
All ad materials should be submitted in digital
format.

PREFERRED FORMATS

Adobe Acrobat PDF, Quark Xpress files for
Macintosh with associated support files
including graphics, photos (CMYK and a mini-
mum of 300 dpi resolution) and fonts
(Postscript and screen).

ACCEPTED FORMATS

Macintosh format applications including
Adobe Photoshop, TIFF, EPS or JPEG files at a
minimum 300 dpi resolution.

PHOTOGRAPHS

All photographic images must be at 300 dpi
at the actual size used in layout in CMYK for-
mat. All files will be converted to CMYK.

MEDIA

Files may be submitted on CD, or e-mailed to
missy@montgomeryliving.com.

FTP access to upload files is also available.

* SPECIAL INSTRUCTIONS FOR FULL
BLEED ADS

All pertinent images and/or type should be
within the live area dimensions. All sides of
the ad should be extended a minimum of 1/8
past the trim size in order to meet the full
bleed dimensions. Insufficient bleed

allowance may result in ads trimming
improperly.

Live Area 7.375”W x 9.875”H

Trim Size 8.375”w x 10.875”H

Bleed Size 8.5"w x | I”’H

QUARTER PAGE
3.6"W x 4.875"H

CREATIVE

Creative services are for use in Montgomery
Living magazine only and a fee of $250 will be
charged if materials are to be used in other

publications.
EiGHTH PAGE

3.6”W x 2.375”H





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Gray Gamma 2.2)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket true
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.1000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile (None)
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
    /Arial-Black
    /Arial-BlackItalic
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialUnicodeMS
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /Impact
    /LucidaConsole
    /Tahoma
    /Tahoma-Bold
    /TimesNewRomanMT-ExtraBold
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 80
  /ColorImageMinResolutionPolicy /Warning
  /DownsampleColorImages false
  /ColorImageDownsampleType /Average
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 80
  /GrayImageMinResolutionPolicy /Warning
  /DownsampleGrayImages false
  /GrayImageDownsampleType /Average
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 80
  /MonoImageMinResolutionPolicy /Warning
  /DownsampleMonoImages false
  /MonoImageDownsampleType /Average
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e55464e1a65876863768467e5770b548c62535370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc666e901a554652d965874ef6768467e5770b548c52175370300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA (Utilizzare queste impostazioni per creare documenti Adobe PDF adatti per visualizzare e stampare documenti aziendali in modo affidabile. I documenti PDF creati possono essere aperti con Acrobat e Adobe Reader 5.0 e versioni successive.)
    /JPN <>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020be44c988b2c8c2a40020bb38c11cb97c0020c548c815c801c73cb85c0020bcf4ace00020c778c1c4d558b2940020b3700020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken waarmee zakelijke documenten betrouwbaar kunnen worden weergegeven en afgedrukt. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents suitable for reliable viewing and printing of business documents.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


